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Abstract  
 
Objectives: Our paper contributes to understanding the dynamics of ethnic minority businesses in the UK by 
bringing to the fore a variety of factors inhibiting the entrepreneurial activity of these groups, and in doing so 
provides insights into the empowering and mobilizing factors of minority entrepreneurship. It aims uncover the 
factors that may explain their entrepreneurial propensity, and the success or failure factors of their 
entrepreneurial activities 
 
Prior Work: Given the diverse features of minority businesses and their economic importance (both potential 
and actual), surprisingly little is known about the entrepreneurial activity of people from refugee backgrounds. 
Understanding the different dynamics of this dimension of entrepreneurship is important because refugees are 
distinct from – and often lack access to ethnic resources generated within – well-established ethnic minority 
groups (Waldinger, 1990; Flap et al., 2002). The current research explores this theme and contributes to the 
existing literature by focusing on the entrepreneurial activity of Eritreans from refugee backgrounds in the UK. 
 
Approach: The paper utilizes the mainstream literature on ethnic minority businesses and conceptualizes a 
framework (motivated by research gaps) that draws from political, economic, cultural and social (and human) 
capital theories to explore the pre- and post-entrepreneurial start-up factors of Eritrean refugee entrepreneurs. 
Justified in terms of (1) methodological precedence in the study of ethnic minority businesses, and (2) the logic 
of qualitative fit for a phenomenon where there is limited literature, our research employs the interpretive 
phenomenological approach, utilizing a grounded theory strategy for theory building. 
 
Results: The results indicate that entrepreneurs demonstrate strong ethnically driven behavior in their business 
activity, which points towards the centrality of ethnicity features in the entrepreneurial dynamics of Eritrean 
refugees in the UK. In consequence, these entrepreneurs often depend on financial and knowledge support 
from family members and Eritrean contacts in their pre- and post-start up process. Another major insight that 
emerged from this research relates to the influence of political factor in terms of obstacles and discrimination 
experienced from both regulatory bodies and the UK community at large. 
 
Implications and Value: Based on the overall evidence, the paper suggests that social, human, and financial 
capital – as well as the degree to which cultural values are accepted, the level of proficiency in English language, 
and the risk-taking propensity of Eritrean refugees entrepreneurship – are the decisive factors of Eritrean 
refugee Entrepreneurship and that they may inform the wider reflection on the dynamics of ethnic minority 
entrepreneurship. 
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1. Introduction 
Extant literature underlines the importance of ethnic entrepreneurship (e.g. Waldinger, 1986; Minghuan, 1999; 
Wilpert, 2003; Rath, 2002; Waldinger, 1996; Rath, 2005; Rath, 2007; Rath, 2010). Minority businesses have 
received much scholarly attention, especially in the United States (US) and United Kingdom (UK) (Strüder, 
2003).  Despite the burgeoning knowledge in these Anglo-Saxon contexts, one major research void exists with 
respect to the British domain: there is relatively little research that illuminates recent ethnic minority 
entrepreneurial activities in Britain, either in general or from the angle of specific single community groups in 
particular (Lyon et al., 2007; Sepulveda et al., 2011; Jones et al., 2012). The few notable empirical efforts that 
do exist within the extant literature include studies of Somali entrepreneurship (Ram et al., 2008) and Polish 
entrepreneurship (Vershinina et al., 2011), both in Leicester, and of the Turkish-speaking communities in London 
(Strüder, 2003). However, in general, research into entrepreneurial activity of people from refugee backgrounds 
is scarce and specifically there has been no single study of Eritrean minority entrepreneurial activities in the UK. 
There is hence a lack of understanding of the dynamics of entrepreneurial activities amongst minority ethnic 
groups e.g (1) what factors feed into their start-up decisions, and (2) what contingencies explain the success or 
failure of their entrepreneurial activities. It is important to address these questions in order to enhance the 
theoretical foundations of research into such entrepreneurial activities, as well as identifying roadmaps for 
managerial initiatives to ensure their success and increasing their contribution to the UK economy. Hence, 
inspired by the need to address the aforementioned research gap in the extant literature, the study focuses 
specifically on Eritrean entrepreneurial activities, a domain that has previously not received empirical attention, 
whilst building upon seminal research of long-time settled minority groups such as South Asians and Chinese 
(Ram et al., 2008; Jones, 1981). 
 
Since the first influx of Eritrean refugees in the late 1960s and early 1970s, subsequent waves of immigration 
have taken the form of family reunions, asylum seekers and refugees (Tesfagiorgios, 2006). Despite a significant 
number of Eritrean people having come to the UK more than forty years ago as refugees, there has been no 
large-scale study of their experiences here. Driven by unfavorable economic conditions, Eritreans migrated as 
refugees to the UK, and had high expectations (Hepner, 2009; Kibreab, 2008). Once in the UK, under the Home 
Office Dispersal Scheme (introduced in 2000), the new refugees were forcibly dispersed around the country into 
what were effectively pockets of isolation until a decision was made on their asylum claims (Phillips, 2006). The 
refugee focus of this study is critically important. While refugees – which exhibit distinctive characteristics that 
distinguish them from the other minority groups – have been observed in many UK studies, very few of these 
studies address business formation and enterprise (Sepulveda et al., 2011). While substantial research has 
been carried out on ethnic entrepreneurship over the years to find out why and how ethnic minorities set up 
their own small businesses (Fregetto, 2004; Light, 1972; Johnson, 2000), little has been done to study refugees 
such as Eritreans. Indeed, refugees are presented with cultural, legal and language barriers or challenges right 
from the start (Vertovec, 2007).  Moreover, as Sepulveda et al. (2011) note, (1) the migration experience of 
refugees is quite different from the more established communities, and (2) refugees migrate to Britain as this 
offers them the means to flee persecution and damage from their native countries which is quite different from 
the planned migration of other non-refugee ethnic minority people residing in the UK. There is a need to pay 
much greater attention to ethnic communities outside of these groups given the presence of a wide and growing 
range of new communities, as well as a need to develop a broader understanding of how entrepreneurial activity 
plays into increased and diversified flows and channels of immigration (Ram and Jones, 2008).  
 
Admittedly, the Eritrean Diaspora in Britain, though part of the large black African ethnic group, is, on its own, 
only a small and unique group compared to the aforementioned ethnic groups. Existing data provide little by 
way of understanding the size, prevalence, and major characteristics of recent immigrant enterprises in general 
and Eritrean enterprises in particular. It is extremely hard to find substantive work in relation to the numbers of 
small businesses being set up by Eritreans. There is some growth of refugee entrepreneurship in the UK, which 
echoes the wider growth of ethnic minority businesses over the past two decades (Nwankwo, 2005), a 
development that further underscores the importance of understanding the entrepreneurial activity of refugees 
in the UK. Most studies exploring ethnic minority entrepreneurship, using categories which merge members of 
diverse racial and ethnic groups, produced conclusions that recognize differences between white and non-white 
business owners (Delft et al., 2000; Masurel et al., 2002; Fairlie and Robb, 2007). These studies, because they 
combine groups with hugely diverse cultures and migration experiences, do not enlighten us much about 
specific ethnic groups. Finally, there is evidence in the literature that refugees are one of the (if not the) most 
marginalized immigrant groups, often experiencing high rates of unemployment, poor living conditions and 
discrimination (Kenway and Palmer, 2007; Sepulveda et al., 2011) yet also often displaying significant evidence 
of enterprise and self-employment activity (Lyon et al., 2007). It seems, therefore, as Lyon et al. (2007) claim, 
that, self-employment and enterprise might be a popular option for refugees. Given this evidence, it is very 
surprising that relatively little research attention is given to refugee entrepreneurship. For example, there is a 
lack of understanding of the role and impact of enterprise within different refugee communities. Even though 
successive governments have promoted entrepreneurship for all groups, classes and backgrounds, business 
formation and operation by marginalized groups remains poorly understood.  
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When immigrants engage in entrepreneurial activities, they create their own jobs to enable them to circumvent 
some of the challenges they encounter in seeking employment (Rath, 2010) but entrepreneurship is 
accompanied by some challenges of a political, cultural and economical nature, amongst others, that influence 
the success or failure of such entrepreneurial activities. In this regard, there is a need to explain the 
contingencies that contribute to ethnic minority entrepreneurial activity and outcomes especially drawing from 
the experience of refugees (Masurel et al., 2002; Fairlie and Robb, 2007). Sirkeci (2003) emphasizes the 
necessity to better understand the socio-economic differentials that relate to migration flows, a contention that 
is also relevant in this investigation of entrepreneurship. It is, therefore, of critical importance to elucidate ethnic 
minority entrepreneurial activities, as doing so will enable the planning and implementation of initiatives for 
mobilizing resources effectively towards not only encouraging, but also ensuring the success of, such 
entrepreneurial activities and their contribution to the UK economy. Hence, the aim of this paper is to explore 
the dynamics of entrepreneurial activity undertaken by Eritrean citizens from a refugee background in the UK 
and scrutinize the factors which shed light on their entrepreneurial propensity, as well as elucidating the success 
or failure conditions of their entrepreneurial behavior. In doing so, this paper aims to uncover the factors that 
may explain the above propensity, as well as the success or failure factors of their entrepreneurial activities and 
specifically thereby addresses three research questions: 
1. What factors (barriers/enablers) play a role in Eritrean entrepreneurial decisions? 
2. How does knowledge and social capital shape the outcome (success or failure) of Eritrean 
entrepreneurship? 
3. What cultural (including colonization-induced) and political factors explain the outcome (success or 
failure) of Eritrean entrepreneurship? 
 
Section 2 outlines relevant literature and theory being addressed in the paper. In Section 3 its methodology is 
described and justified, in Section 4 the data are analysed (including a contextual review of Eritrea and 
Eritreans), and in Section 5, we conclude the paper 
 
2. Entrepreneurship: Drivers and Success or Failure Factors 
Although one of the central foundations that has featured in the discourse in relation to ethnic minority 
entrepreneurship is culture, a development that is connected to the long standing importance attached to culture 
in management (e.g. Hofstede, 1994; Opute, 2014) and contingency (e.g. Kotler et al., 2006; Opute, 2012; 
Opute et al., 2013) domains, other arguments are based on economic aspects (Preisendörfer et al., 2012; Clark 
and Drinkwater, 2000), mixed embeddedness (Kloosterman et al., 1999; Kloosterman and Rath, 2001; Barrett 
et al., 2002) and structuralist approach (Virdee, 2006; Deakins et al., 2007; Jones et al., 2012; Ram et al., 2008). 
These foundations are beyond the scope of this paper but nonetheless serve as useful backdrops. Instead, we 
consider general factors influencing the success or failure of ethnic minority entrepreneurs (2.1) followed by a 
review of specific barriers and challenges faced by refugee entrepreneurs. 
 
2.1 Factors that Influence the Success or Failure of Ethnic Minority Entrepreneurs 
Abedin and Brettel (2011) suggest that culture is a common feature that immigrants bring with them, and 
consequently, acculturation is a necessity in their new place of abode (Berry, 1997). Developments across 
diverse literature domains underline the importance of these constructs. According to Hill et al. (2005), ethnicity 
implies common values and practices based on nationality, common ancestry, and/or common immigration 
experiences. Analysed in tandem with Abedin and Brettel (2011), it seems rational to conclude that different 
ethnic groups would have different cultures, hence prior literature conceptualizes ethnic groups as culture-
bearing units (e.g. Barth, 1969; Imperia et al., 1985; Danes et al., 2008) and common group values and norms 
are core contributors to a sense of identity and to ways of perceiving, thinking, feeling and behaving that 
influence action in daily life (e.g. Chan and Lee, 2004; Opute, 2012; Opute, 2014; Kotler et al., 2006; Hill et al., 
2005). Culture resides in interpersonal interactions within the family and between the family and its community 
(Hill et al., 2005). Acculturation has been examined in business scholarship predominantly through literature 
streams in cross-cultural management and marketing, especially immigrant consumers' buying behavior 
processes (Laroche et al., 2005; Torres and Briggs, 2007; Butt and Run, 2012). Typically, research in these 
streams mainly examines the ways in which migrants’ acculturation impacts their behavior in their new country 
of residence.  
 
Increasingly, subsequent literature has suggested the importance of networking and social capital as critical 
sources of knowledge for entrepreneurs (e.g. Arenius and De Clercq, 2005; Urban, 2011; Audretsch and 
Keilbach, 2004; Davidsson and Honig, 2003). In the networking context, researchers argue that the extent of 
networking that ethnic minority entrepreneurs engage in will influence their success or failure outcomes (e.g. 
Ekanem and Wyer, 2007; Ram and Deakins, 1995; McDade and Spring, 2005).  According to Ekanem and Wyer 
(2007), entrepreneurs that network and interface with other entrepreneurs in their business domain would 
generate diverse relevant knowledge, for example about new products, marketing strategies, and the potential 
for new suppliers and gaining general industry and market information for further networking opportunities.  
According to further literature that supports the networking influence logic, ethnic entrepreneurs that maintain 
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close kinship and peer networks enjoy social capital benefits in terms of workforce, local clientele, and financial 
resources (Werbner, 1990; Qadeer, 2000; Wang and Altinay, 2010). These tight social networks provide 
adaptable and cost-effective possibilities for the employment of personnel, attainment of capital, and flow of 
information built on reciprocal trust among the members of the network (Werbner 1990). 
 
In the context of the entrepreneurial activities of Eritrean refugees in the UK this study explores, it is important 
to understand that one crucial factor that might potentially shape their psyche is their long experience of war 
lasting over 30 years. Hence, reviewing existing literature in this regard is essential. According to the social 
capital literature, war characteristics influence the extent of social capital between humans. In this regard, 
scholars argue that social capital is enlarged by wars fought against a common external enemy (e.g. Putnam, 
2000; Hyden, 1983). Prior studies show that in wartime civil and social engagements tend to soar. For example, 
Putnam (2000: 267) argues that membership of civic associations grew after World Wars I and II in America. 
Skocpol's findings also show that this was true not only during the two world wars, but also throughout American 
history (cited in Putnam 2000, p, 267).). Putnam (2000) offers insights that connect to that logic and states, 
''World War II, like earlier major wars in U.S history, brought shared adversity and shared enemy. The war 
ushered in a period of intense patriotism nationally and civic activism locally. It directly touched nearly everyone 
in the country'' (p.268). The degree of civic and social engagement reflected in reciprocal, cooperative, and 
voluntary action, as well as the spirit of self sacrifice, grew dramatically in proportion to the intensity of the 
perceived threats posed by the common enemy (ibid). This behavioral pattern connects to the ''economy of 
affection'' view, which, as Hyden (1983, p.8) defines, “denotes a network of support, communications and 
interaction among structurally defined groups connected by blood, kin, community, or other affinities, for 
example religion''. 
 
The literature on ethnic minority entrepreneurial activities identifies two typologies of economic factors that 
influence the venture’s outcome in terms of either success or failure: human capital and finance. In studies 
testing for human capital influences, these scholars suggest that the mysterious variations in economic success 
between various ethnic groups persist (Darity, 1989, 1982; Darity et al., 1996; Black et al., 2011; Carneiro et al., 
2005; Lang and Manove, 2011). Another economic factor that has been mentioned in the literature on ethnic 
minority entrepreneurship is finance with literature suggesting that black-owned businesses in particular face 
greater problems in accessing finance than white-owned businesses (Jones et al., 1994; Bank of England, 1999; 
Ekanem and Wyer, 2007; Department for Communities and Local Government, 2013). 
 
2.2 Barriers and Challenges Faced by Refugee Entrepreneurs   
The literature on ethnic minority entrepreneurship asserts that refugee entrepreneurs face major challenges 
(e.g. Lyon et al., 2007). This body of literature identifies the key constraints of refugee entrepreneurs to include 
a lack of access to ‘ethnic resources’ (Waldinger, 1990) and social capital (Flap et al., 2002; Lyon et al., 2007) 
generated within well-established ethnic groups, factors underlined by the literature as critical resources for 
enterprise formation and growth.  Another major constraint faced by this unique category of immigrants, who 
notably are mainly from East and West Africa as well as West Asia, is a lack of understanding of the institutional 
context when coming from different cultures (Vertovec, 2007). The barriers faced by refugee entrepreneurs are 
summarized in the following order: (1) immigration status, (2) employment difficulties, (3), linguistic and skills 
factors, (4) financial factors, (5) discrimination, and (6) cultural factors. 
 
First, according to UK immigration regulations (Goodson and Phillimore, 2004), not all migrants or asylum 
seekers are allowed to be employed or to be self-employed. In the case of refugees, they are usually granted 
only five years of leave to remain in the UK, and could face deportation thereafter, if the circumstances in their 
country of origin are judged to have improved (Lyon et al 2007). Explaining this fact, Sepulveda et al. (2011) 
propose that channels of migration and related legal statuses play a critical role in the way in which people go 
into business and the type of business they set up. Refugee entrepreneurs are usually unsure whether they 
would be granted discretionary leave to remain, and they operate in a context which often acts to undermine 
their will and commitment to a business venture and deter them from making further investments (Vertovec, 
2007). Moreover, refugees by default are new to an area which restricts their ability to access resources from 
the formal sector (e.g. bank finance), a situation that is even worsened by the fact that many arrive in a destitute 
state and are unable to provide the necessary assurances and documents in relation to personal identity and a 
permanent home address (Lyon et al., 2007).  
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Second, people from ethnic minority backgrounds face significant discrimination in the UK labor market 
(Blackburn and Ram 2006; Ram 1992). Refugees, as a major part of such groups, encounter additional 
employment and training related challenges, e.g. language problems, cultural barriers, and damaging 
perceptions on the part of employers (Lyon et al 2007). As a consequence, there is a high unemployment rate 
within the refugee community (ibid.). According to the literature, refugees and new migrants who are in waged 
employment are often under-employed, and in low-skilled and low-paid work that does not reflect their 
education, talents or experience (e.g. Mason, 2000; Vershinina et al., 2011). These unemployment issues 
contribute to long-term difficulties for refugees. For example, in the major study of Indochinese refugees, 
Rumbaut (1991) found that those not in the labor force reported significantly higher levels of stress. A US study 
suggests that among US-resettled refugees, those in receipt of welfare payments were more likely to experience 
mental health problems (Westermeyer et al., 1983). Extending these theoretical contentions, Jones et al. (2012) 
report that people unsuccessful in gaining employment typically experience substantial downward mobility, with 
consequential threats to self-esteem as well as to their standard of living.  
 
Third, as Jewson et al. (1990) note, are communication difficulties. In other words, high rates of joblessness 
and low job levels can be attributed to deficient English language skills, a logic that finds support in Brown 
(1984) who suggests that those who have poorer English skills face more difficulties in the labor market. Another 
commonly encountered explanation is that minority ethnic workers suffer from a skill or qualification deficiency 
when compared to their white counterparts (Jewson et al., 1990).   
 
Fourth, some ethnic groups face particular difficulties in accessing external finance, particularly African-
Caribbean owned businesses (Ram and Deakins, 1995; Irwin and Scott, 2010; Deakins et al., 2007; Fraser, 
2009). These studies have shown that the main problems faced by ethnic entrepreneurs (some of whom are 
from refugee backgrounds) relate to difficulties in obtaining bank financing. The lack of financing is compounded 
by social difficulties linked to discrimination and prejudice for ethnic entrepreneurs (Irwin and Scott, 2010).  
 
Fifth, even when qualifications are accounted for, minority ethnic workers – including those from a refugee 
background – are more likely to be without a job or in lower job levels than their white counterparts (Jones, 
1993). Consequently, it is difficult to avoid the assumption that discrimination on the part of employers plays an 
important role in the labor market disadvantage of minority ethnic groups (Modood, 1997), hence pushing 
minorities into entrepreneurship (Ram, 1992). 
 
Sixth, cultural conflicts occur due to the differences in values and norms of people from diverse cultures (Kanter 
and Corn, 1994; Opute, 2012; Opute, 2014) such that a person behaves in accordance with values and norms 
of his or her culture; whereas another person possessing a different predetermined cultural perception might 
interpret his or her actions from an opposite perspective. This situation causes misinterpretation and could 
produce clashes. People from the indigenous Anglocentric culture may think that their behavior and beliefs 
constitute an ultimate norm, overlooking the fact that the Anglocentric culture is just one of the diverse cultures 
existing in the West (Alexander and Smelser, 1999). They may be unable to perceive their own cultural 
distinctiveness. The newcomers, in an effort to guard themselves from the ‘new’ culture’s intrusiveness, often 
tend to shy away from interacting with the host, thus creating a conducive environment for more suspicion, 
misunderstanding, division and segregation which are a recipe for cultural conflict (Opute, 2012). 
 
3. Methodology and Methods 
The methodological access to the complex social phenomenon in question was granted by using a variant of 
interpretivist-constructivist study. Being positioned in the social constructivist view (Berger and Luckman, 1966), 
and more broadly in the constructivist paradigm (Charmaz, 2000; 2006), this study shares the assumption that 
all meaningful reality is contingent upon human practices, constructed in and out of interaction between human 
beings and their world and developed within an essentially social context (Crotty, 1998, p.42). A qualitative 
approach offers the opportunity to understand participants ideographically, and explore meanings they attach 
to ideas, within their social reality (Bryman, 1988), thus facilitating the understanding of bio-psycho-social 
phenomena (Biggerstaff and Thompson, 2008). Since the study aims for a deeper understanding (Golafshani, 
2003) of such phenomena), it employed Interpretive Phenomenology (IP) as suggested by the relevant literature 
(e.g. Andrade, 2009; Fade, 2004; Biggerstaff and Thompson, 2008; Charmaz, 2006). An interpretive approach 
provides a deep insight into “the complex world of lived experience from the point of view of those who live it” 
(Schwandt, 1994, p.118) and was specifically developed to facilitate the rigorous exploration of subjective 
experiences and social cognitions (Biggerstaff and Thompson, 2008). Thus, interpretive phenomenology was 
deemed fit to achieve a holistic understanding of the entrepreneurial activity of Eritreans in the UK from refugee 
backgrounds.  
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Specifically, this study utilizes grounded theory (Glaser and Strauss, 1967; Andrade, 2009; Charmaz, 2006) to 
benefit the theory building in the field of ethnic minority business (EMB). This approach is consistent with aiming 
to inform entrepreneurship research by generating new theoretical input. The study embraces the more flexible 
approach of grounded theory, which recognizes that interaction between the researcher and the participants is 
necessary in order to understand the meaning of the experiences shared during the research process 
(Charmaz, 2000; Lincoln and Guba, 1985). In that regard, the researcher heeds Charmazʼs (2006) and Glaser’s 
(2001) advice to view grounded theory methods as flexible guidelines and not methodological rules.  
 
The population of this study consists of ethnic minority businesses in the UK (EMB), owned and run by Eritreans 
from a refugee background. As there is no general database of Eritreans and Eritrean businesses in the UK and 
as they have not been studied as a social group, an access to our field of research posed a significant challenge. 
However, a rigorous, three-stage process was followed enabling the achievement of theoretical saturation 
(Strauss and Corbin, 1992) through purposive sampling (Guest et al., 2006). In the first stage, eight businesses 
(and respondents) were selected: three Eritrean entrepreneurs were initially identified, and using a snowballing 
approach – particularly useful for undertaking research on sensitive topics and accessing ‘hidden’ (or so-called 
hard-to-reach) populations and achieving sample size targets (Hendricks and Blanken, 1992; Ram et al., 2008) 
– a further five Eritrean entrepreneurs were identified.  As more new and previously unmentioned themes and 
categories begin to emerge, it became pertinent to increase the number of participants in order to reach data 
saturation. Combining theoretical sampling logic (e.g. Andrade, 2009; Dey, 1999) and the snowballing approach 
(Hendricks and Blanken, 1992; Ram et al., 2008), a further 14 participants were interviewed. Taking a lead from 
grounded theory texts on theoretical sampling, these subsequent participants (including also participants in a 
third phase) were selected from wider geographical locations (Glaser, 1992). Given that theory building is the 
major target of this study, a cue was taken from Andrade (2009), who achieved theoretical saturation after 38 
interviews. As a result, 10 more participants were interviewed in the third phase. Thus, the final sample included 
32 Eritrean EMBs. 
 
One of the authors conducted semi-structured, in-depth interviews with ethnic minority entrepreneurs in the UK, 
who are not only Eritreans but also have a historical refugee background. The interviews typically lasted 
between 60 and 90 minutes. To ensure that each discussion addressed the research questions, an interview 
guide was created which served as a reference point for the researcher and, in particular, as a final check before 
closing the interview. Admittedly, Glaser (1967) advises against any form of interview guide; however, the classic 
grounded theory school (e.g. Charmaz, 2006) offers a contrasting view. 
 
Interviewees were encouraged to talk about their experiences and feelings using essentially open questions to 
explore their attitude towards establishing – and their desire to establish – their own businesses to avoid 
channelling responses to fit existing theoretical frameworks. This approach occasionally resulted in much 
seemingly irrelevant ‘chatter’ but it was tolerated, and even encouraged. The participants often moved the 
discussion to areas of significant interest to the research, which had not previously been on the researcher’s 
radar. At the very least, permitting the interviewee a fairly free rein to talk about what was important to him or 
her developed a rapport and trust. Rather than attempting to discover ‘the truth’ in a positivist fashion, the focus 
was on exploring thoughts, attitudes and feelings (Charmaz, 2006). The interview data were recorded on an 
audio device and transcribed verbatim. Recorded interviews were transcribed with optimal accuracy including, 
for example, indications of pauses, mis-hearings, apparent mistakes and even speech dynamics (Biggerstaff 
and Thompson, 2008). Field notes (Fade, 2004) describing the issues captured during the interviews were kept. 
 
In analyzing the transcripts for each phase of interviews, this study followed the holistic multiple participant 
tradition involving a participant-by-participant approach. Thus, the researcher “went from descriptive codes with 
little interpretation towards pattern codes at a higher level of abstraction with more inference power, in order to 
differentiate and combine the gathered data'' (Andrade, 2009, p.53). Codes assigned at any moment of the 
analysis were changeable, when necessary, along the analytical process in order to attain refinement (Miles 
and Huberman, 1994; Urquhart, 2001). In each stage of analysis, the researcher kept an analytical memo that 
recorded actions taken, and the nature and origin of any emergent interpretations.   
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Demographics of EMBs and Respondents that participated in Interview  
Participant 
 
 
Resp. 
Age 
Resp. 
Educ 
Etrep. 
Activity 
Yrs. of 
Existence 
Ent. Exp. 
back 
home 
Location 
1 31 - 35 Elem. Ed. Foods 1 - 5 None London 
2 36 - 40 Elem. Ed. Foods 1 - 5 None London 
3 31 - 35 Basic Merchand. 6 - 10 None London 
4 36 - 40 No ed. Foods 6 - 10 None London 
5 36 - 40 BA Merchand. 1 - 5 Yes London 
6 41 - 45 Elem. Ed. Services 1 - 5 None London 
7 31 - 35 Eem, Ed. Foods 1 - 5 None London 
8 41 - 45 Elem. Ed. Services 6 - 10 None London 
9* 36 – 40 No Ed. Merchand. 1 – 5 None NE 
10 36 – 40 Elem. Ed. Foods 1 – 5 None NE 
11 41 – 45 Basic Merchand. 6 – 10 None NE 
12 36 – 40 No ed. Foods 6 – 10 None Manchester 
13 36 – 40 No ed. Foods 1 – 5 Yes Manchester 
14 41 – 45 Elem. Ed. Services 1 – 5 None Manchester 
15 31 – 35 Elem, Ed. Foods 1 – 5 None Manchester 
16 46 – 50 Elem. Ed. Services 6 – 10 None Manchester 
17 36 – 40 No ed. Foods 1 – 5 None London 
18 31 – 35 No ed. Merchand. 1 – 5 None London 
19 46 – 50 Elem. Ed. Mechand. 1 – 5 None London 
20 46 – 50 BA Services 6 – 10 None London 
21 36 – 40 Elem. Ed. Foods 6 – 10 None London 
22* 46 – 50 BA Services 11 – 15 Yes London 
23** 46 – 50 No ed. Merchand. 1 – 5 None Leeds 
24 36 – 40 No ed. Merchand. 6 – 10 None Leeds 
25 31 – 35 Elem, Ed. Foods 11 – 15 None Leeds 
26 36 – 40 GCSE Foods 11 – 15 None Leeds 
27 36 – 40 No ed. Services 6 – 10 None Birmingham 
28 31 – 35 Elem, Ed. Merchand. 6 – 10 None Birmingham 
29 31 – 35 No ed. Services 1 – 5 None Birmingham 
30 46 – 50 Elem, Ed. Services 6 – 10 None Birmingham 
31 41 – 45 GCSE Merchand. 1 – 5 None Birmingham 
32** 41 – 45 No ed. Services 6 – 10 None Birmingham 
Key: 1 to 8 indicate participants for the first phase of companies and respondents; 9* to 22* indicates 
participants for the second phase interview, while 23** to 32** represents participants for the third 
phase of interviews. Merchand. = Merchandizing;  No ed. = No basic Education; Elem. Ed. = 
Elementary Education 
 
We analysed the data using grounded theory procedures. According to the interpretive phenomenological 
research design, theoretical coding involves initial codes, focused codes, categories and themes (Strauss, 1987; 
Strauss and Corbin, 1990). The initial coding of each interview was transported to a table for further analysis, 
refinement and clustering. The following interview stage produced similar coding, which was transported to a 
separate table, with an additional table created to cluster the codes of the two interviews. Based on the 
significance, frequency and conceptual similarities, the codes were grouped and were given descriptive names. 
Some of the codes were discarded as they did not fit with the emerging structure and had weak evidential base. 
Then categories were created capturing theoretical codes and specifying possible relationship between them. 
In the next step, these categories were clustered into super ordinate themes based on their relationship with 
the setup and/or successful operation of respondents' entrepreneurial undertakings. A master table was then 
created summarising all the codes and categories created thus far. The same process applied for the second 
and third stage. All the categories emerged from the three phases were subsequently compared and refined. 
The findings reflected the above themes and categories and were presented so that two different contexts of 
entrepreneurial activities i.e. set up and operation, could be relatively easy to explain. Although the factors that 
affect both contexts might be similar, we decided to include them for the benefit of the non-specialist readers.  
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After completing the coding and identification of themes, a master list or table of themes was developed. 
Following Biggerstaff and Thompson (2008), the emergent themes were located in an ordered system that 
identified the core features and concerns identified by the respondent. In deciding on the themes, the researcher 
made sure that they are not only selected purely on their prevalence within the data, but also considered the 
richness of the selected text and how the theme knots together with other aspects of an individual's account 
(Biggerstaff and Thompson, 2008; Smith and Osborn, 2007). Drawing on methodological guidelines (e.g. 
Andrade, 2009; Sbaraini et al., 2011; Bowyer and Davis, 2012; Charmaz, 2006; Rodon and Pastor, 2007), the 
step by step grounded theory data analysis process followed in this study is summarized in Figure 1.  
  
The iterative approach used in this research contributed to achieving a framework that includes a set of broad 
categories (selective codes) and associated concepts that describe the salient events, experiences and 
associated consequences (Charmaz, 2006). After reaching the point of saturation with respect to the core 
categories that emerged, we began the final analytical process of scrutinizing the entrepreneurship and ethnic 
minority business literatures for models, frameworks or theories that might be relevant to the findings of the 
study. The emergent categories were scrutinized against three main focal points of theoretical interest identified 
previously: family (including culture) and entrepreneurial activity (e.g. Danes et al., 2008; Duncan et al., 2000; 
Puryear et al., 2008, Brenner et al., 2008); social, human and financial capital and entrepreneurial activity (e.g. 
Ekanem and Wyer, 2007; Lyon et al., 2007; Ram et al., 2008) and politics, discrimination and entrepreneurial 
activity (e.g. Ram et al., 2008; Kloosterman and Rath, 2001; Rath, 2000). Those emerging themes and 
categories enabled to specify our tri-modal research focus:(1) factors (barriers/enablers) playing a role in 
Eritrean entrepreneurial decisions; (2) the role of knowledge and social capital in shaping the outcome (success 
or failure) of Eritrean entrepreneurship; and (3) cultural and political factors explaining the outcome (success or 
failure) of Eritrean entrepreneurship. Thus, informed by the methodological mapping of emerging themes and 
categories, the paper seeks to explore the dynamics of entrepreneurial activity undertaken by Eritrean citizens 
from a refugee background, as well as to elucidate the success or failure conditions of their entrepreneurial 
behaviour. 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 Figure 1: Grounded Theory Approach to Data Analysis Utilized in this Study 
Pre- Data Analysis 
Steps taken 
Analysis and 
Data Collection 
Coding and 
Comparing 
Memo 
Writing 
Theoretical 
Sampling 
Theoretical 
Saturation 
NO 
Revise Coding? 
YES 
YES 
Production of a 
Substantive 
Theory 
Source: Author. Methodological insights adapted from Sbaraini et al 2011; Andrade, 2009; Fade, 2004; 
Rodon and Pastor, 2007; Charmaz, 2006. 
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4. Analysis and Discussion 
 
4.1 Eritrea and Eritreans in context 
It could be expected that cultural and historical background of Eritrean refugees might be an important factor 
shaping the psyche and “programming of mindˮ (Hofstede, 2001, p.9) of Eritreans, which might also influence 
their entrepreneurial propensity and outcomes in terms of success or failure. By addressing this issue, we also 
address the call for further contextualization of understanding entrepreneurship and entrepreneurial behaviors 
(e.g. Zahra, 2007; Zahra and Wright, 2011; Zahra et al., 2014).  
With an estimated population of about five million, Eritrea has nine ethnic groups and six provinces (Iyob,1997). 
One of the youngest nations in the world, Eritrea officially became independent from Ethiopia in 1993 after a 
devastating war that lasted over three decades (Hepner, 2009). Eritrea’s modern claim to be a separate territorial 
and national identity is based on the successive external powers which sought to maintain control over the 
region (Connell, 2003). Their conquest and occupation drive continued in a more or less unbroken historical 
chain, with three major groups and periods, namely, Italian colonialism (1890-1941), British Military 
Administration (BMA; 1941-1952) and the Ethio-Eritrean Federation (1952-1961) which culminated in Ethiopian 
annexation, and subsequent armed movement for liberation in 1961 (Iyob, 1997). In the thirty-year period from 
1961 to 1991, Eritrea experienced several brutal wars with a war of independence from imperial Ethiopia 
(Hepner, 2009; Kibreab, 2008). A great number of people left. For the Eritrean nationals that remained behind, 
leaving the country was not an option, rather they mobilized to drive their resistance through armed struggle 
emanating in the formation of many liberation fronts, the main two being the Eritrean Liberation Front (ELF) and 
Eritrean People’s Liberation Front (EPLF) (Iyob, 1997), which over the years were engaged in many wars. The 
ELF versus Eritrean People Liberation Front (EPLF) war was fought intermittently between 1970 and 1982 and 
remains the most critical – albeit least understood – war in modern Eritrean history (Hepner, 2009), followed by 
the Provisional Government Era (1991- 1998) when the struggle against Ethiopian domination ended with a 
military and political victory for Eritrea. However, Eritrea was also involved in a brutal war with Ethiopia in the 
period 1998-2000 (Wrong, 2005) impinging a devastating effect on Eritrea as a nation (Hepner, 2009; Kibreab, 
2008) in that: (1) over a million Eritreans were displaced; (2) the economy was seriously impaired as Eritrea lost 
its economic assets, e.g. a significant portion of its territory in the agriculturally important west and south was 
occupied by Ethiopia; and (3) the political development, including relations with its Ethiopian neighbours, which 
had improved massively in the seven years prior to this war, was paralyzed. 
As a result, hundreds of thousands of Eritrean and Ethiopian guerrilla fighters, soldiers and civilians perished 
(Caputo, 1996) with almost all Eritrean families suffering the social damage, having lost relatives and close 
friends (ibid.). Thousands of Eritreans fled the country thus disengaging from their families for the rest of their 
lives. No governmental relief in the form of training and rehabilitation was offered (Doornbos and Tesfai, 1999). 
The seeking of survival and independence fostered solidarity, comradeship, mutual sacrifice and determination 
to engage in cooperative and collective action (Murtaza, 1998) with civic and social engagement reflected in 
reciprocal, cooperative, and voluntary action, as well as the spirit of self sacrifice, growing dramatically 
(Pateman, 1990; Connell, 2003).However, the social and economic effects were disastrous: more than 40,000 
soldiers lost their lives in the border area alone, in addition to the thousands of civilian lives being lost. Not only 
were the economic assets taken over by Ethiopia, but with the huge investment in this war hardly any resources 
existed to attend to the economic needs of Eritreans (Connell, 2003). The World Bank estimates that Eritreans 
lost livestock worth millions of dollars (Tesfagerghis and Gebremedhin, 2008). The psychological damage of 
those historical developments was also significant. As the direct consequence of the colonial history, the 
persistent anti-hegemonic resistance movements emerged (Novati, 2009). Despite its effective management 
advantage, colonialism led to chronic instability driven by dissent, protest against the occupation, loss of 
sovereignty, and the expropriation of community goods (Novati, 2009). Those contextual aspects should not be 
forgotten when our findings associated with Eritreans’ perception of each other and their willingness to integrate 
and work with each other are discussed. 
4.2 Empirical Findings 
The focus of this study is to illuminate the pre-start up and post-start up (success or failure) factors of the 
entrepreneurial activity of Eritrean refugees in the UK. Presenting the findings separately is necessary to allow 
the reader to have a better understanding of these two contexts. Moreover, due to methodological need to 
present findings as they emerged (Charmaz, 2006; Bowyer and Davis, 2012; Cooper et al., 2012), they are 
grouped in two clusters: the Factors that contribute to (or hinder) Entrepreneurship Start-up of Eritreans with 
Refugee Background in the United Kingdom and Factors that Explain the Success or Failure of Eritrean Refugee 
Businesses in the UK.  
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4.2.1 Factors hindering and contributing to entrepreneurship start-ups of Eritreans 
 
These factors include: (1) Cultural background as a decision making factor in entrepreneurial start-up;          (2) 
Finance as a decision making factor in entrepreneurial start-up; (3) Management knowledge and experience as 
a decision making factor in entrepreneurial start-up; (4) Contacts and networks as a contributor to 
entrepreneurial start-up; (5) Language and culture (of the foreign country) as a hindrance to entrepreneurial 
start-up; and (6) Government immigration policies as a hindrance to entrepreneurial start-up. 
 
Cultural background as a decision-making factor in entrepreneurial start-up. From the overall findings of 
this study culture emerges as a major factor in the entrepreneurial start up decision making process of Eritreans 
in the UK. Participants indicate that their cultural background plays a major role in their mind-set. 
In discussing the cultural findings, it is important to mention that two interesting trends were captured regarding 
the influence of culture on entrepreneurship. First, while Eritreans from a refugee background may lack the 
confidence to step into the unknown and engage in entrepreneurial activities, this for them in general is not a 
common practice due to their cultural upbringing. Secondly, Eritreans, like Africans of other origins, are raised 
up in a culture that promotes a strong family bond. Therefore, as the comments below suggest, Eritreans show 
a strong bond to other family members, and even the extended family members back in Eritrea. 
 
“I have big commitment to my family members back home in Eritrea and Africa, ...., So, it is 
therefore understandable that I was very cautious about starting my own business. Nobody 
could guarantee me that the business will be a success [and the potential business failure 
would also imply failing the ones who stayed behind]. I do not take risks, ... ˮ - (Interviewee 
3). 
 
Finance as a decision making factor in entrepreneurial start-up. This study highlights finance as a major 
decision making factor in the entrepreneur start-ups of Eritrean refugees in the United Kingdom. Participants 
unanimously agree that having financial constraints is a core explanatory factor for the lower level of their 
entrepreneurial activities. 
In explaining their perceptions of the influence of finance in entrepreneurial start-up decision making, the 
respondents mention three major avenues by which prospective entrepreneurs source funding for their start-
up. These three options include loans from the banks, start-up capital from the government, financial support 
from the family and contacts. Interview results showed that, while several respondents explored the option of 
sourcing finance through government grants to aid start-up and bank loans, their hopes were dashed as their 
applications were rejected. Respondents reported a sense of frustration in the rationale behind the rejection, 
which included insufficient justification of the feasibility of the proposed business plan, but was often 
inadvertently perceived in terms of the government's effort to curtail spending.. 
 
“I wonder if the banks really evaluate the proposals put before them or they are just out there 
to frustrate people, .... They even make unrealistic demands.'' (Interviewee 8). 
 
The direct implication of these failed aspirations is that applicants are forced to either see their entrepreneurial 
dreams as dead or explore other potential sources of finance.  
 
Management knowledge and experience as a decision making factor in entrepreneurial start-up. The 
study suggests that the management knowledge and experience of an individual may influence the individual's 
decision concerning whether to initiate a new business or not. Interviewees 22 stressed the role of management 
knowledge and experience in the entrepreneurial start-up, thus: 
 
“Personally, the fact that I had a good knowledge of management in the entrepreneurial 
setting played a major role in my decision to start up my own business ' (Interviewee 22). 
 
Interviewee 29 adds:  
 
“As advised by a friend, I did a short management course, and when I completed it a strong 
desire to implement the knowledge gained grew stronger daily, leading eventually to the 
decision to start my own business.ˮ  
 
These insights show the value the respondents place on management knowledge and experience. 
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 Contacts and networks as a contributor to entrepreneurial start-up. According to this study, the propensity 
of Eritrean refugees to engage in entrepreneurial start-up is highly influenced by the contacts and networks they 
keep. In other words, Eritrean refugees that keep good contacts and networks are more likely to initiate 
entrepreneurial ventures as a result of relationships emerging from those networks. Interviewee 21, who had 
some degree of management experience through contacts with people experienced in running their own 
businesses, highlights the importance of contacts and networks in business dynamics. 
 
“When I arrived to this country I was fortunate that I had contact with a fellow Eritrean who 
had a business and who also allowed me to seewhat he does and how he does it. Through 
the knowledge I gained by watching what he does, I acquired skills that motivated my desire 
to have my own business. ˮ (Interviewee 21). 
 
Empirically, in addition to the motivational start-up benefits, such contacts and networking enabled Eritrean 
refugees with entrepreneurial ambitions to access finance easily and they also gained business experience as 
highlighted above.  
 
The evidence shows a case of strong contact building and networking of Eritrean entrepreneurs with people in 
their cultural domain only. For example, responding to the question ‘did you have contacts and network with 
people outside the Eritrean cultural domain?’, Interviewee 5 commented thus: 
 
“No, I did not see any need for that. My culture teaches me to mind my own business...' 
(Interviewee 5). 
 
These lines of evidence further cement the critical importance of the cultural influence on the behavioural 
patterns of Eritreans, which may further explain why Eritrean entrepreneurs, although they may operate in the 
same business domains as other ethnic groups, do not even network with their members.  
 
 Foreign language and culture as a hindrance to entrepreneurial start-up. Language and culture barriers 
are another major hindrance to Eritrean refugees engaging in entrepreneurial start-ups.. Interviewees indicate 
that Eritrean refugees are very reluctant to engage in entrepreneurial start-ups because they are strongly 
oriented towards their country-of-origin culture and are not keen toy embrace elements of a foreign culture. 
Because they want to remain in their Eritrean cultural domain, the interviewed refugee entrepreneurs resist 
contrasting cultural orientations and language. As a result of this behavioral tendency, and as mentioned above, 
they hardly interact with people beyond their cultural domain. Interviewee 15 comments:  
 
“I am happy with what I am doing and I don't need any other language. ˮ 
 
The consequence of the linguistic and cultural barrier is two-fold. Firstly, those entrepreneurs are not able to 
take advantage of existing opportunities and resources that acculturation may offer and are, therefore, not able 
to start up businesses that can leverage such opportunities. Secondly, when they do decide to start a new 
entrepreneurial venture, the only option is to engage in business activities exclusively designed to serve the 
Eritrean social group, an option that is faced with a high risk of failure, considering the limited population of 
Eritreans in the UK. 
 
 Government immigration policies as a hindrance to entrepreneurial start-up. A further insight from this 
study is that the willingness of Eritrean refugees to engage in entrepreneurial start-ups is a function of their 
individual experience in relation to the UK government’s policies. Based on the overall evidence, this study 
suggests that UK immigration and regulatory policies exert a negative influence on the propensity of Eritrean 
refugees to engage in entrepreneurial start-ups.  
In recounting their experience, interviewees were of the opinion that racism and discrimination were and still are 
characteristic features of their negative experience in the UK society. According to these interviewees, these 
are core, hidden factors that explain unfriendly and provocative behaviour not just from government personnel 
towards Eritrean refugees generally, but also in the wider community, a situation which has deeply rooted 
interpretations in the mind of the victims. 
 
“If I am in a society where I am discriminated against, obviously because of my background, 
it sends a clear message - I am not wanted in that place. ˮ (Interviewee 28). 
 
Experiences of the nature flagged above, driven primarily by racist and discriminatory energy, demoralise the 
victims and deter them from behaving in ways that reflect attachment and commitment to the context of that 
experience. According to the Interviewees, these negative experiences intensify the desire to want to return 
back to Eritrea, where, in the words of Interviewee 16, 
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“Eritreans can be who they are and would not be discriminated against, insulted, nor called 
liars.ˮ 
 
4.1.2 Factors explaining the success or failure of Eritrean Refugee Businesses in the UK 
 
This group of factors includes (7) Management Know-How, (8) Finance, (9) Knowledge of the Market,            (10) 
Culture and Language [UK], (11) Eritrean Culture of Risk Aversion and lack of Innovativeness; and (12) Contact 
and Networking. 
 
Management know-how and experience. The level of management knowledge and experience of the 
entrepreneur is a major determinant of success or failure in the entrepreneurial activity of Eritrean refugees in 
the United Kingdom. The overall evidence suggests that Eritrean refugee entrepreneurs in our sample are very 
likely to succeed if they have some degree of management knowledge and experience. On the other hand, 
entrepreneurs that lacked management knowledge and or experience showed strong failure tendencies. For 
example, Interviewee 32 comments: 
 
“One of the major problems I am having in running my services business is lack of 
management knowledge and experience. ˮ  
 
According to the interviewees, the extended consequences of the lack of management knowledge and 
experience include failures in four areas: (1) to adopt proactive initiatives in responding to the developments in 
the market, (2) to utilise social capital benefits, (3) to benefit from opportunities and expand the business, and 
(4) to cooperate with relevant stakeholders. Furthermore, an overwhelming majority of the failing entrepreneurs 
in this study demonstrated a strong tendency to fail to utilize opportunities and expand their business, evidence 
that connects to the contention that product line extensions, diversification of products and services, as well as 
targeting new users of products and services are core growth strategies of ethnic minority businesses (Basu, 
2011). 
 
Finance. One of the core factors that explain the performance outcome, whether success or failure, of some 
Eritrean owned businesses is finance. This finding reinforces previous research, which underlined the central 
importance of finance to ethnic minority businesses (e.g Ram et al, 2008). From the overall evidence captured 
in this study, more than half of entrepreneurial start-ups that are doing well, and the majority of those that are 
not doing well, perceived finance as instrumental to their success or failure respectively. For the former, 
Interviewees generally believe that their ability to access funding, mainly through social networks or ʻself-help 
strategies'' (Ekanem and Wyer, 2007: 146), enabled them to seek ways of stabilising their businesses, for 
example by undertaking market analysis, improving the range of products/services they offer, exploiting new 
opportunities in the market, etc. An interviewee stresses that: 
 
 “My business has grown over the past three years and one of the major reasons for this is 
that money has always been available to undertake necessary initiatives. For example, we 
can respond quickly to match market developments. When I started my business, I worked 
alone, but now I have two people working with me.ˮ (Interviewee 22). 
 
For the latter, interviewees recognise constraints to their business growth caused by undercapitalization or 
limited access to finance: 
 
“This entrepreneurship journey has been very tough from the start and finance has been the 
major issue. It was very difficult for me to find the finance to start my business and this 
problem is also the major factor why my business is failing. ˮ (Interviewee 23). 
 
Knowledge of the market. This study suggests that whether Eritrean refugee entrepreneurs in the UK succeed 
or fail is also a factor of their knowledge of the market. Interview results suggest that entrepreneurs with a good 
knowledge of the market have a higher chance of succeeding as they can align their operations to fit with the 
market environment. For example, a respondent who had a three years training (apprenticeship) in his area of 
business prior to his entrepreneurial start-up commented:  
 
“The fact that I decided to do a three years training is helping my business so much.... The 
knowledge and experience gained, I must say, are even of more significance to my business 
than money.ˮ (Interviewee 30). 
 
If you do not have a good knowledge of the market, you cannot recognise promising market opportunities let 
alone try to utilise them. Interviewee 24 explains his failing business and impact of lack of market knowledge 
thus: 
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“When I decided to start a business I was so eager and I thought once I get the starting 
capital everything will be fine. As time went on though I became more aware of the 
importance of knowing the market. One problem here too is that we Eritreans don't mix up 
with people from other cultures, so we cannot learn from people who may know the way 
things work in the market. 
 
Foreign culture and language. The reluctance of Eritrean refugees to embrace the culture and language 
emerged as another factor that contributes to the failure of their entrepreneurial activities. 
 
The Section 4.1.1 mentioned the important role cultural background plays on the psyche of Eritrean people, and 
how it negatively influenced their willingness to engage in entrepreneurial activities. Further influence of their 
cultural inclination is found in relation to what explains their business failure in the UK context. This study reveals 
that some Eritrean refugees in the UK fail in their business activities because they show a tendency to remain 
in their cultural origins and reject the culture and language of their new-found home, two fundamental integration 
and economic engagement factors (Waxman, 2001; Opute, 2012; Opute et al, 2013). The majority of the 
interviewees whose businesses are not doing well indicated that they do not engage with culture and language 
of the host country and that itis adversely affecting their business fortunes, but also remind that it is very 
important for them to retain their culture. 
 
“I don’t want to lose my culture. That is why I keep my eyes firmly fixed on my country and 
have a good link with people from my country and in my country.ˮ (Interviewee 12). 
 
Other respondents not only indicate an unwillingness to learn English or to embrace values of the host country, 
but also suggest possible reasons that drive thinking and the resistant position of Eritrean refugees to the British 
culture and language. For example, they stay connected to people back home and show a strong desire to 
return back to Eritrea which they see as their true home. Also, while the evidence suggests that lack of 
understanding of the English language and culture contributes to failure of entrepreneurial ventures owned by 
Eritreans from a refugee background, a further insight that emerged is that – in addition to their desire to return 
back to Eritrea – one other major factor that makes them distance themselves from the British language and 
culture is their experience with British people and authorities. The majority of interviewees commented that they 
were discriminated against and sometimes even treated as if they were criminals. 
 
Eritrean propensity of risk aversion and lack of innovativeness. According to the entrepreneurship 
literature, creativity and risk-taking are core prerequisites for successful entrepreneurial behavior (e.g. Drucker, 
1985; Simon et al., 2000). This study finds a strong risk-averse behaviour amongst Eritrean refugee 
entrepreneurs. Empirically too, entrepreneurial ventures owned by Eritrean refugees in the UK often fail because 
the Eritrean owners display a propensity of risk averseness and short-termism often reflected in the form of lack 
of innovativeness. A plausible explanation, as captured in this study, is that Eritreans incline so heavily to their 
own cultural values and established ways of approaching life (see Section 4.1.1), with a major weakness being 
that they lack courage to take bold steps or rather step into the unknown. Another plausible explanation for their 
risk averse operational behaviour found in this study is that the behaviour of the Eritreans is largely shaped by 
a long experience with war and poverty. As Interviewee 10 explained,  
 
 “trying new things and bringing fresh ideas into the business can help the business, but not 
only does that involve money, but also you cannot be sure if it would bring positive results 
..... People are waiting for me to feed them back in my country''. Interviewee 10 
 
Overall, while the Interviewees perceive that taking risks and being proactive and innovative could help revive 
their businesses, their decision making is more influenced by the uncertainty associated with the outcome. 
Therefore, believing that ‘one bird in hand is more than 100 in the bush’ (Interviewee 11), they stick to this 
operational approach, even though it might lead to a serious consequence of complete failure of the business. 
 
Contact and networking. According to the literature, almost all ethnic entrepreneurs heavily utilize their social 
networks as central source of social capital (e.g. Kloosterman, 2010; Jones et at., 2012). Further literature that 
connects to this foundation suggests a strong relationship between the possession of social capital and 
economic growth and business success, especially for ethnic minority entrepreneurs (Fregetto, 2004).  This 
study suggests networking and possessing contacts as central contingencies in the entrepreneurial activities of 
Eritrean refugees in the UK. With respect to success or failure of minority businesses, the study proposes that 
the chances of the former or the latter being the case will depend on the ability of the entrepreneurs to align 
strategically their networking to their business environment. The comments below explain how these factors 
contribute to the success (or failure) of Eritrean refugee entrepreneurial endeavours. 
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 “Personally, I would say that not having contacts and not networking with other 
entrepreneurs in the area of business can have adverse effects on a business. If I had good 
contacts and network, that could enable me to access finance and business skills and 
initiatives to help my business grow''. (Interviewee 24). 
5. Conclusions  
 
Given the lack of a single study conducted on Eritrean minority entrepreneurial activities in the UK and also 
scant understanding of the dynamics of entrepreneurial activities amongst minority ethnic groups – e.g. factors 
feeding into their start-up decisions, and what contingencies explain the success or failure of their 
entrepreneurial activities – we sought to address these questions in order to enhance the theoretical foundations 
of research into such entrepreneurial activities, as well as identifying roadmaps for managerial initiatives to 
ensure their success and increasing their contribution to the UK economy. Thus, this paper has been inspired 
by the need to address the aforementioned research gap in the extant literature. In order to do so, the study 
focuses specifically on Eritrean entrepreneurial activities, a domain that has previously not received empirical 
attention, building upon seminal research of long-time settled minority groups such as  South Asians and 
Chinese (Ram et al., 2008; Jones, 1981). In attempting to understand the dynamics of Eritrean run businesses 
in the UK, this paper has aimed to uncover the factors that may explain their entrepreneurial propensity, as well 
as the success or failure factors of their entrepreneurial activities and specifically thereby address the three 
research questions: (1) What factors (barriers/enablers) play a role in Eritrean entrepreneurial decisions? (2) 
How does knowledge and social capital shape the outcome (success or failure) of Eritrean entrepreneurship? 
(3) What cultural (including colonization-induced) and political factors explain the outcome (success or failure) 
of Eritrean entrepreneurship? 
 
The results indicated that entrepreneurs demonstrate strong ethnically driven behavior in their business activity, 
which points towards the centrality of ethnicity features in the entrepreneurial dynamics of Eritrean refugees in 
the UK. Factors hindering and contributing to entrepreneurship start-ups of Eritreans included: (1) Cultural 
background as a decision making factor in entrepreneurial start-up; (2) Finance as a decision making factor in 
entrepreneurial start-up; (3) Management knowledge and experience as a decision making factor in 
entrepreneurial start-up; (4) Contacts and networks as a contributor to entrepreneurial start-up ; (5) Language 
and culture (foreign country) as a hindrance to entrepreneurial start-up; and (6) Government immigration policies 
as a hindrance to entrepreneurial start-up. Factors explaining the success or failure of Eritrean refugee 
businesses in the UK includes: (7) Management Know-How, (8) Finance, (9) Knowledge of the Market, (10) 
Culture and Language [UK], (11) Eritrean Culture of Risk Averseness and lack of Innovativeness, and (12) 
Contact and Networking. 
 
In consequence, these entrepreneurs often depend on financial and knowledge support from family members 
and Eritrean contacts in their pre- and post-start up process. Another major insight that emerged from this 
research relates to the influence of political factors in terms of obstacles and discrimination experienced from 
both regulatory bodies and the UK community at large. Based on the overall evidence, the study suggests that 
social, human, and financial capital – as well as the degree to which cultural values are accepted, the level of 
proficiency in English language, and the risk-taking propensity of Eritrean refugees entrepreneurship – are the 
decisive factors of Eritrean refugee Entrepreneurship and that they may inform the wider reflection on the 
dynamics of ethnic minority entrepreneurship. 
 
References 
Abedin, A. and Brettel, M. (2011) 'Impact of Acculturation on Immigrant Consumer Behavior', American 
Marketing Association (22):271-272 
Alexander, J. C., and Smelser, N.J. (1999) 'Introduction: The Ideological Discourse of Cultural Discontent.” Pp. 
3-35 in Diversity and Its Discontents: Cultural Conflict and Common Ground in Contemporary American 
Society, edited by Neil J. Smelser and Jeffrey C. Alexander. Princeton: Princeton University Press 
Andrade (2009) 'Interpretive Research Aiming at Theory Building: Adopting and Adapting the Case Study 
Design,' The Qualitative Report 14 (1): 42-60 
Arenius, P. and De Clercq, D. (2005) ‘A Network-based Approach to Opportunity Recognition’, Small Business 
Economics 24(3): 249–65. 
Audretsch D. B. and Keilbach M. (2004) 'Entrepreneurship capital and economic performance', Regional Studies 
38: 949-959 
Bank of England (1999) The Financing of Ethnic Minority Firms in the UK. London: Bank of England. 
Barrett, G. et al., (2002) 'The economic embeddedness of immigrant enterprise in Britain', International Journal 
of Entrepreneurial Behaviour and Research8 (2):11-31. 
Barth, Fredrik (1969) ‘Introduction’ and ‘Pathan Identity and Its Maintenance’, in Fredrik Barth (ed) Ethnic 
Groups and Boundaries: The Social Organization of Culture Difference, Bergen: Universitetsforlaget; 
London: Allen & Unwin, pp. 9-38; 117- 134. 
 15 
 
Basu, A. (2010) 'From 'break out' to 'breakthrough': Successful market strategies of immigrant entrepreneurs in 
the UK,' International Journal of Entrepreneurship & Innovation 14: 59-81. 
Berger, P. L., & Luckmann, T. (1966) The social construction of reality: A treatise in the sociology of knowledge, 
New York: Doubleday & Company. 
Berry, J.W. (1997) 'Immigration, Acculturation and Adaptation: Applied Psychology', An International Review 
46(1): 5-34. 
Biggerstaff, D. L. and Thompson, A. R. (2008) 'Interpretative phenomenological analysis (IPA): A qualitative 
methodology of choice in healthcare research', Qualitative Research in Psychology (5): 214 – 224 
Black, D., Kolesnikova, N. Sanders, G., and Taylor, L . (2011) 'The Role of Location in Evaluating Racial Wage 
Disparity', Federal Reserve Bank of St. Louis Working Paper. 
Blackburn, R. A. and Ram, M. (2006) 'Fix or Fixation? The contributions and limitations of entrepreneurship and 
small ﬁrms to combating social exclusion', Entrepreneurship and Regional Development 18 (1): 73–89. 
Bowyer, D. and Davis, G. (2012) 'How to acquire aircraft? A grounded theory approach to case study 
research', Qualitative Research in Accounting & Management ( 9 ) 4: 363 - 397 
Brenner, N., Jessop, B., and Jones, M. (2008) 'Theorizing Sociospatial Relations: Environment and Planning', 
Society and Space 26(3):389-401 
Bryman, A. (1988) Quantity and Quality in Social Research, London: Unwin Hyman. 
Butt, M.M. and Run, E.C. (2012) 'Can Ethnically Targeted Advertising Work For Malay Adolescents?: The 
Moderating Role of The Strength Of Ethnic Identity', Asian Academy of Management Journal 17(1):13–
39. 
Caputo, R.(1996)'Eritrea', National Geographic page 85 
Carneiro, P., Heckman, J., and Masterov, D. (2005) 'Labor Market Discrimination and Racial Differences in Pre-
Market Factors', Journal of Law and Economics 48(1):1-39. 
Chan, S. and Lee, E. (2004) 'Families with Asian roots'. In Developing Cross-Cultural Competence: A Guide for 
Working with Children and their Families, EW Lynch and MJ Hanson (eds.). Baltimore, MD: Paul H. 
Brookes, 219–298. 
Charmaz, K. (2000) 'Grounded theory: Objectivist and constructivist methods'. In: 
Charmaz, K. (2006) Constructing Grounded Theory - A Practical Guide Through Qualitative Analysis. Los 
Angeles: Sage Publications Ltd, 
Clark, K. and Drinkwater, S. (2000) 'Pushed out or pulled in? Self-employment amongst Britain’s ethnic 
minorities', Labour Economics 7: 603-628. 
Connell, D. (2003) Taking on the Superpowers: Collected Articles on the Eritrean Revolution (1976-1982), Vol.1. 
Trenton: The Red Sea Press Inc. 
Cooper, D. R. and Schindler, P. S. (2001) Business research methods. New York: McGrew-Hill Companies. 
Crotty, M. (1998) The foundations of social science research: meaning and perspective in the research process, 
New South Wales: Allen and Uwin 
Danes, S. M., Lee, J., Stafford, K., and Heck, R. (2008) 'The effects of ethnicity, families and culture on 
entrepreneurial experience: an extension of sustainable family business theory', Journal of 
Developmental Entrepreneurship(13) 3: 229-268.  
Darity, W. (1982) 'The Human Capital Approach to Black-White Earnings Inequality: Some Unsettled Questions', 
Journal of Human Resources 17 (1): 72–93. 
Darity, W. (1989) 'What Is Left of the Economic Theory of Discrimination?' in The Question of Discrimination: 
Racial Inequality in the U.S. Labour Market, edited by Steven Shulman and William Darity, Jr. Middletown, 
Conn: Wesleyan University Press. 
Darity, W., David, G. and William, W. (1996) 'Explaining Differences in Economic Performance among Racial 
and Ethnic Groups in the USA: The Data Examined', American Journal of Economics and Sociology 55 
(4): 411–425. 
Davidsson, P. and Honig, B. (2003) ‘The Role of Social and Human Capital among Nascent Entrepreneurs’, 
Journal of Business Venturing 18(3): 301–30 
Deakins, D., Ishaq M., Smallbone D., Whittam, G. and Wyper, J. (2007) 'Ethnic Minority Businesses in Scotland 
and the Role of Social Capital', International Small Business Journal 25(3): 307–326. 
Delft, H. van, Gorter, C. and Nijkamp, P. (2000) ''In search of ethnic entrepreneurship opportunities in the city. A 
comparative study.'' Environment and Planning C: Government and Policy. 18 pp. 429-451.Amsterdam: 
Vrije Universiteit van Amsterdam. 
Department for Communities and Local Government Report (2013)Ethnic Minority Businesses and Access to 
Finance, London: Department for Communities and Local Government Eland House 
Dey, Ian (1999) Grounding grounded theory: guidelines for qualitative inquiry, San Diego: Academic Press 
Doornbos, M. and Tesfai, A. (1999) Post Conflict Eritrea: Prospects for reconstruction and development. 
Lawrenceville: The Red Sea Press Inc. 
Duncan, K.A., Zuiker, V.S. and Heck, R. (2000) 'The importance of household management for the business-
owning family', Journal of Family and Economic Issues 21(3): 287–312. 
 16 
 
Ekanem, I. and Wyer, P. (2007) 'A fresh start and the learning experience of ethnic minority entrepreneurs', 
International Journal of Consumer Studies 31(2):144–151. 
Fade, S. (2004) 'Using interpretative phenomenological analysis for public health nutrition and dietetic research: 
a practical guide', Proceedings of the Nutrition Society (63): 647–653 
Fairlie, R. and Robb, A. (2008) Race and entrepreneurial success: Black-, Asian-, and White-owned businesses 
in the United States. Cambridge, MA: MIT Press. 
Fairlie, R. W. and Robb, A. (2007) ‘Why are Black-Owned Businesses Less Successful than White-Owned 
Businesses: The Role of Families, Inheritances, and Business Human Capital', Journal of Labor 
Economics. 25(2): 289-323. 
Flap, H., Kumcu, A. and Bulder, B. (2002) 'Social Capital and Business Success.’ In J. Rath (ed.) Immigrant 
Businesses: The Economic, Political and Social Environment. London: Macmillan Press. 
Fraser, S. (2009) 'Is there ethnic discrimination in the UK market for small business credit?,' International Small 
Business Journal, 27 (5), 2009, 583-607 
Fregetto, E. (2004) ‘Immigrant and ethnic entrepreneurship: a U.S. perspective’, in H.P. Welsch (ed.), 
Entrepreneurship: The Way Ahead, New York: Routledge, 253-268. 
Glaser, B. G. (1992). Basics of grounded theory analysis, Mill Valley, CA: Sociological Press. 
Glaser, B.G. and Strauss, A.L. (1967) The Discovery of Grounded Theory, Chicago: Adline. 
Golafshani, N. (2003) 'Understanding reliability and validity in qualitative research'. The Qualitative Report 8(4): 
597-607. 
Goodson, L. and Phillimore, J. (2004) Exploring Strategies for the Integration of Asylum Seekers and Refugees, 
Wolverhampton Connects, University of Birmingham, CURS, School of Public Policy. 
Guest, G., Bunce, A., and Johnson, L. (2006) 'How Many Interviews are Enough? An Experiment with Data 
Saturation and Variability’, Field Methods 18: 59–82. 
Hendricks, V. M. and Blanken, P. (1992) 'Snowball sampling: Theoretical and practical considerations'. In V. M. 
Hendricks, P. Blanken, & N. Adriaans (Eds.), Snowball sampling: A pilot study on cocaine use(pp. 17-35). 
Rotterdam: IVO. 
Hepner, T.R. (2009) Soldiers, Martyrs, Traitors, and Exiles, Political Conflict in Eritrea and the Diaspora. 
Philadelphia: University of Pennsylvania Press. 
Hill, F.M., Leitch, C.M. and Harrison, R.T. (2006) ‘Desperately seeking finance? The demand for finance by 
women-owned and -led businesses', Venture Capital, an international journal of entrepreneurial finance 
8(2): 159-182. 
Hill, N.E., Murry, V.M. and Anderson, V.D. (2005) 'Sociocultural contexts of African American families'. In 
Diversity in African American Family Life: Context, Adaptation, and Policy, VC McLoyd, NE Hill and KA 
Dodge (eds.). New York: Guilford, 2, 21–44. 
Hofstede, G. (1994) 'Management Scientists Are Human Author(s) Management Science', Management 
Science International (40) 1: 4-13 
Hofstede, G. (2001) Culture’s Consequences, Comparing Values, Behaviors, Institutions, and Organizations 
Across Nations, 2nd edn. London: Sage. 
Hyden, G. (1983) No Shortcuts to Progress: African Development Management in Perspective. Berkeley: 
University of California Press 
Irwin, D. and Scott, J.M. (2010) ‘Barriers to raising bank finance faced by SMEs’, International Journal of 
Entrepreneurial Behaviour and Research, 16(3): 245-259 
Iyob, R. (1997) The Eritrea Struggle for Independence: Dominance, resistance, nationalism 1941-1993. New 
York: Cambridge University Press. 
Jewson, S., Waters, S. and Harvey, J. (1990) 'Ethnic Minority and Employment Practice: A study of six 
employers', Department of Employment Research Paper, No. 76, London. 
Johnson, P.J. (2000) 'Ethnic differences in self-employment among Southeast Asian refugees in Canada’, 
Journal of Small Business Management 38 (4):78-86. 
Jones (1981) 'Small business development and the Asian community in Britain,' JEMS 9(3), Aldrich, Zimmer & 
McEvoy, 1989, Social Forces 67(4) 
Jones, T. (1993) Britain’s Ethnic Minorities. Dorset: Policy Studies Institute. 
Jones, T., Barrett, G. and McEvoy, D. (1994) ‘Raising Capital for the Ethnic Minority Firm’, in A. Hughes and D. 
Storey (eds) Finance and the Small Firm, London: Routledge. 
Jones, T., McEvoy, D. and Barrett, G. (1994) 'Raising capital for the ethnic minority small firm', in Hughes, A and 
Storey, D (Eds) Finance and the Small Firms, Routledge, London pp 145-181. 
Jones, T., Ram, M., Edwards, P., Kiselinchev, A. and Muchenje, L. (2012) ‘New Migrant Enterprise: Novelty or 
Historical Continuity?’ Urban Studies 49(14): 3159–3176.  
Kanter, R.M. and Corn, R.I. (1994) 'Do cultural differences make a business difference?: Contextual factors 
affecting cross-cultural relationship success', Journal of Management Development 13(2): 5-23. 
Kenway, P. and Palmer, G. (2007) Poverty among ethnic groups: how and why does it differ? Report by the New 
Policy Institute for Joseph Rowntree Foundation. York: JRF. 
Kibreab, G. (2008) Critical Reflections on the Eritrean War for Independence: Social Capital, Association Life, 
Religion, Ethnicity and Sowing Seeds of Dictatorship. New Jersey: The Red Sea Press, Inc. 
 17 
 
Kloosterman, R. and Rath, J. (2001) 'Immigrant entrepreneurs in advanced economies: mixed embeddedness 
further explored’, Journal of Ethnic and Migration Studies 27 (2):189-201. 
Kloosterman, R., Van, J. and Rath, J. (1999) 'Mixed embeddedness: (in)formal economic activities and 
immigrant businesses in the Netherlands’, International Journal of Urban and Regional Research 
23(2):252-266. 
Kotler, P., Adam, S., Brown, L. and Armstrong, G. (2006) Principles of Marketing, 3rd edn, NSW: Prentice Hall. 
Lang, K. and Manove, M. (2011) ‘Education and Labor Market Discrimination’, American Economic Review 
101(4):1467-1496. 
Laroche, M., Papadopoulos, N., Heslop, L.A. and Mourali, M. (2005) ‘The influence of country 
image structure on consumer evaluations of foreign products’, International Marketing Review 
2 2 ( 1 ) :  9 6 - 11 5 .  
Light, I. (1972) Ethnic Enterprise in America: Business Welfare among Chinese, Japanese and Blacks, Berkeley. 
Calif: University of California Press. 
Lincoln, Y.S. and Guba, E.G. (1985) Naturalistic Inquiry. Newbury Park, CA: SAGE Publications Inc.  
Lyon, F, Sepulveda, L. and Botero-Jethwa, A.(2007) 'Enterprising refugees: their impact, constraints and lessons 
for support providers', 29th ISBE National Small Firms Conference, Cardiff, October 30- November 1. 
Mason, D. (2000) Race and Ethnicity in Modern Britain. New York: Oxford University Press. 
Masurel, E., Nijkamp, P. and Vindigni, G. (2002) 'Breeding places for ethnic entrepreneurs: a comparative 
marketing approach’, Entrepreneurship & Regional Development 16 (1): 77–86. 
McDade, B., and Spring, A. (2005) 'The new generation of African entrepreneurs: changing the environment for 
business development and economic growth', Entrepreneurship and Regional Development 17 (1): 1-26. 
Miles, M.B. and Huberman, A.M. (1994) Qualitative data analysis. Thousand Oaks, CA: Sage. 
Minghuan, L. (1999) We Need Two Worlds: Chinese Immigrant Associations in a Western Society, Amsterdam: 
Amsterdam University Press. 
Modood, T. (1997) Ethnic Minority in Britain. London: Policy Studies Institute. 
Murtaza, N. (1998) The Pillage of Sustainability in Eritrea, 1600s– 1990s: Rural Communities and the Creeping 
of Shadows of Hegemony. Westport: Greenwood Press. 
Novati, G. C. (2009) 'Colonialism as State-Maker in the History of the Horn of Africa: a Reassessment'. In 
Proceedings of the 16th International Conference of Ethiopian Studies (pp. 233-244), Trondheim: 
Harrassowitz Verlag. 
Nwankwo, S. (2005) ‘Characterization of black African entrepreneurship in the UK: a pilot study’, Journal of 
small business and enterprise development 12 (1):120-136. 
Opute, A.P. (2012) 'Maximizing effectiveness in team sports: The personal audit tool', Team Performance 
Management (18)1&2: 78-101. 
Opute, A. P. (2014) 'Cross-Functional Bridge in dyadic relationship: Conflict management and performance 
implications', Team Performance Management (20) 3-4:121-147. 
Opute, A.P., Dedoussis, E. and Tzokas, N. (2013) 'Building blocks of Accounting-Marketing integration in UK 
financial services organizations', Journal of Marketing and Operations Management Research (1)4: 1-14. 
Pateman. R. (1990) Eritrea - Even the Stones are Burning. New Jersey: The Red Sea Press Inc. 
Phillips, D. (2006) Moving towards integration: the housing of asylum seekers and refugees in Britain Housing 
Studies, 21(4), 539-553 
Preisendörfer, P., Bitz, A. and Bezuidenhout, F.J. (2012) ‘In search of black entrepreneurship: why is there a 
lack of entrepreneurial activity in South African townships?’, Journal of Developmental Entrepreneurship 
(17)1:1–18. 
Puryear, A.,Rogoff, E., Lee, M.S., Heck R., Grossman, E.B. Haynes, G.W. and Onochie, J. (2008) 'Sampling 
minority business owners and their families: The understudied entrepreneurial experience', Journal of 
Small Business Management 46(3): 422–455.  
Putnam, R.(2000) Bowling alone: The Collapse and Revival of American Community. New York: Simon & 
Schuster.  
Qadeer, M. (2000) 'The Bases of Chinese and South Asian Merchants’ Entrepreneurship and Ethnic Enclaves, 
Toronto, Canada', CERIS Working Paper no. 9, School of Urban and Regional Planning, Queen’s 
University, 2000. 
Ram, M. (1992) 'Coping with Racism: Asian Employers in the Inner-City', Work, Employment and Society6(4): 
601-618 
Ram, M. (1994) Managing to Survive: Working Lives in Small Firms. Blackwell: Oxford. 
Ram, M. and Deakins, D. (1995) African-Caribbean Entrepreneurship in Britain, University of Central England 
Business School: Birmingham. 
Ram, M. and Jones, T. (2008) Ethnic Minorities in Business. Milton Keynes: Small Business Research Trust. 
Ram, M., Theodorakopoulos, N. and Jones, T. (2008) 'Forms of capital, mixed embeddedness and Somali 
enterprise', Work, Employment and Society 22 (3):427-446. 
Rath, J. (2000) Immigrant Businesses: The Economic, Political and Social Environment. London: Macmillan. 
Rath, J. (2002) Unravelling the Rag Trade. Immigrant Entrepreneurship in Seven World Cities. Oxford: Berg.  
 18 
 
Rath, J. (2005) 'Feeding the Festive City. Immigrant Entrepreneurs and Tourist Industry', in E. Guild and J. van 
Selm (eds.), International Migration and Security: Opportunities and Challenges, Routledge, London and 
New York, pp. 238-253. 
Rath, J. (2007) Tourism, Ethnic Diversity and the City, Contemporary Geographies of Leisure, Tourism and 
Mobility Series (ed.), Routledge, London and New York. 
Rath, J.E. (2010)' Ethnic Entrepreneurship: Improvement of Living and Working Condition, European 
Foundation Report. 
Rodon, J. and Pastor, A. (2007) 'Applying Grounded Theory to Study the Implementation of an Inter-
Organizational Information System,' The Electronic Journal of Business Research Methods (5) 2: 71 - 82. 
Rumbaut, R. G. (1991) The agony of exile a study of the migration and adaptation of lndochinese refugee adults 
and children. In Refugee Children Theory. Research. and Services (eds F L Ahearn and J L Athey), pp 
53-91 Maryland John Hopkins University Press. 
Sbaraini, A., Carter, S.M., Evans, R.W. and Blinkhorn, A. (2011) 'How to do a grounded theory study: A worked 
example of a study of dental practices,' (11): 128-138. 
Schwandt, T. (1994) 'Constructivist, interpretivist persuasions for human inquiry', in N. Denzin and Y. Lincoln 
(Eds), Handbook of qualitative research (pp. 118-137). Thousand Oaks, CA: Sage. 
Sepulveda, L., Syrett, S. and Lyon, F. (2011) 'Population Superdiversity And New Migrant Enterprise: The Case 
of London’, Entrepreneurship and Regional Development 23(7/8):469–497. 
Sirkeci, I. (2003) Migration, Ethnicity and Conflict, PhD thesis, University of Sheffield, UK  
Smith, J. A. and Osborn, M. (2008) 'Interpretative Phenomenological Analysis'. In J. A. Smith (Ed.), Qualitative 
Psychology: A practical guide to research methods (2nded.) (pp. 53 – 80). London: Sage. 
Strauss, A.L. (1987) Qualitative analysis for social scientists, New York: Cambridge University Press 
Strauss, A.L. and Corbin, J.M. (1990) Basics of qualitative research: Grounded theory procedures and 
techniques, Newbury Park, CA: Sage. 
Strauss, A. and Corbin, J. (1992) Basics of Qualitative Research: Grounded Theory Procedures and 
Techniques. Newbury Park, CA: Sage Publications.  
Strüder, I. (2003) 'Self-employed Turkish speaking women in London – opportunities and constraints within and 
beyond the ethnic economy,' International Journal of Innovation and Entrepreneurship 4(3): 185-195. 
Tesfagerghis, G.H. and Gebremedhin, T.G. (2008) Traditions of Eritrea: Linking the Past to the Future. New 
Jersey: The Red Sea Press, Inc. 
Tesfagiorgios, P. (2006) Refugees and the Development of Africa: The Case of Eritrean Refugees in the UK, 
available online at .http://www.irr.org.uk/pdf/eritrean refugees.pdf 
Urban, B. (2011) 'Entrepreneurial networking differences: An ethnic in-group and out-group analysis', SA Journal 
of Industrial Psychology 37(1):1-14.  
Urquhart, C. (2001) 'An encounter with grounded theory: Tackling the practical and philosophical issues'. In E. 
M. Trauth (Ed.), Qualitative research in IS: Issues and trends (pp. 104-140). Hershey, PA: Idea Group. 
Vershinina, N., Barrett, R. and Meyer, M. (2011) 'Forms of capital, intra-ethnic variation and Polish 
entrepreneurs in Leicester', Work, employment and society 25(1):101–117. 
Vertovec, S. (2007) 'Super-diversity and its implications, Ethnic and Racial Studies', 30(6):1024–1054. 
Virdee, S. (2006) 'Race, employment and social change: A critique of current orthodoxies', Ethnic and Racial 
Studies 29(4): 605–628. 
Waldinger, R. (1986) Through the Eye of the Needle: Immigrants and Enterprise in New York’s Garment Trades, 
New York: New York Univ. Press 
Waldinger, R. (1990) 'Opportunities, Group Characteristics and Strategies, Ethnic Entrepreneurs', Ed. 
Waldinger, Aldrich, Ward and Associates, London: Sage. 
Waldinger, R. (1996) Still the Promised City? Cambridge: Harvard University Press. 
Wang, C.L. and Altinay, L. (2010) 'Social embeddedness, entrepreneurial orientation and firm growth in ethnic 
minority small businesses in the UK', International Small Business Journal 30(1):3–23. 
Werbner, P. (1990) The Migration Process: Capital, Gifts, and Offerings among British Pakistanis. Oxford: Berg 
Publisher. 
Westermeyer, J., Vang, T. F. and Neider, J. (1983) Refugees who do and do not seek psychiatric care an analysis 
of pre-migratory and post-migratory characteristics The Journal of Nervous and Mental Disease. 171. 86-
91. 
Wilpert, C. (2003) ‘Germany: From workers to entrepreneurs’, in Kloosterman, R. and Rath, J. (eds.), Immigrant 
entrepreneurs: Venturing abroad in the age of globalization, Oxford, Berg, 2003. 
Wrong, M. (2005) I Didn’t Do It For You. London: Harper Perennial. 
Zahra, S. A. (2007) 'Contextualizing theory building in entrepreneurship research', Journal of Business 
Venturing, (22) 443-452. 
Zahra, S. A., Wright, M. and Abdelgawad, S. (2014) 'Contextualization and the advancement of entrepreneurship 
research,' International Small Business Journal, (32):479-500. 
Zahra, S. and Wright, M. (2011) ‘Entrepreneurship’s next act’, Academy of Management Perspectives, 25(4): 
67-83. 
